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I. CLAIM AMENDMENTS 
P v - i i the claim is indicated in t 1 ^ ? ^ s 

1 . (Currently amended) A method for modifying a marketing stored within a memory of a 
Digital Video Recorder (DVR) comprising: 

■ s • \ a sen me 

provider; 

wbeaem#;vrHV^ 

storing the television program in the memory; 

s 3 i -.5 s " - n ^ T 1 1 1 * c "v < It 

irmrt n».coni gssed igv ] e.gse; litntLiilv..iilttt~ c ] l\ 

determining whether a local marketing content has bu N 

responsive to the determination that the local marketing content has been received at. 
t . >) > eieat s , .r\ . j e<. -m^ene ^ rm ^ ^ the t u-rma; raaiket rg v it-v . i 
marketing content; and 

x ^ ^ •! % t t v i u v i i , st t t. ji est 

2. (Original) The method of claim 1 further comprising: 

determining whether a message indicating that no local marketing content exists tor 
the television program has been received; and 

responsive to the determination that the message indicating that > local marketing 
content exists for the television p ?een received, <. e teJevis program 

with the original marketing upon the user request. 
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3 . (Original) The method of claim 2 furthest comprising: 

1 e o the dele! i ado il he loca lark itent has be ceivec 

determining vhet er the oca i a k add-on marketing; and 

I ! t 1 11 I I C ! L ^ Ik -vC i 

! ! 5 C t. 1 1 J i J ^ s > ^ r 

without modifying the substance of original marketing. 

4. (Origma) ) The method of claim 3 furthest comprising: 

responsive to the determination that a local marketing content has been received, 
determini s tg v< tht e local marketing content is replacement marketing; and 

responsive to the determination that the local marketing content is replacement 
marketing, creating the modified marketing by replacing the original marketing with the 
replacement marketing, 

5. (Original) The method of claim 4 further comprising: 

responsive to the determination that a local marketing content has been received, 
determining whether the local marketing content is overlay marketing; and 

responsive to the determination that the local marketing content is overlay marketing, 
creating the modified marketing by placing the overlay marketing over the original 
marketing. 
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6. (Original) A method foi modifying a marketing stored within a memory of a Digital Video 
Recorder (DVR) comprising: 

receiving a user ID and a program ID: 

determ- i v. \ of a usei baico on the ^ ^ 

£ v n vhether a local niari g content exists a tele an >asec 

on the program ID: and 

responsive to the determination that the local marketing content does exist, sending 
the local marketing content to the DVR. 

7. (Original) The method of claim 6 farther comprising esponstve to the d« ont 
the local marketing content does not exist, sending a message to the D VR indicating that 
there is not any local marketing content. 

8. (Original) The method of claim ? wherein the location of the user is determined by cross- 
referencing the user ID with information stored in a user profile. 

9. (Original) The method of claim 8 wherein the local marketing content is add-on marketing. 

10. (Original) The method of claim 8 wherein the local marketing content is replacement 
marketing. 

11. (Original) The method of claim 8 wherein the local marketing content is overlay marketing. 

12. (Currently amended) An apparatus for modifying a marketing stored within a memory of a 
Digital Video Recorder (DVR) comprising: 

a storage medium; 

wherein the storage medium comprises instructions for a processor to perform steps 
comprising: 
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provider; 




storing the television program in the memory; 

sending a user ID and a program ID to the vetw ,to.uo \ c, >e . K u 

iSttgrkctini: 



determining whether a local marketing content has been received; 

responsive to the determination thai the local marketing content has Been 
received.a; the PVR , creating a modified marketing by modifying the original 
marketing with the local marketing content; and 

displaying the television program with the modified marketing upon a user 



request. 

13 . (Original) The apparatus of claim 12 farther comprising: 

determining whether a message indicating that no local marketing content exists for 
the television program has been received: and 

responsive to the determination that the message indicating that no local marketing 
content exists for the television program has been received, displaying the television program 
■a th ic origins i keting upon the ^e T eqi es 
I- 1/ n „ u b pp ratu< i\him 2 x icr ompnsmg 

responsive to the determination that the local marketing content has been received, 
dek i d marketing con tc s ad« narks < 
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responsive to the determination that the local marketing content is add-on marketing, 
creating the modified marketing by adding the add-on marketing into the television program 
without modifying the substance of original marketing. 

15. (Original) The apparatus of claim 12 further comprising: 

responsive to the determination that a local marketing content has been received, 
determining whether the local marketing content is replacement marketing; and 

responsive to the determination that the local marketing content is replacement 
marketing, creating the modified marketing by replacing the original marketing with the 
replace! nent marketing . 

16. (Original) The apparatus of claim 12 further comprising: 

responsive to the determination mat a local marketing content has been received, 
>v era* i lgwhe ler the local marketing content is overlay marketing: and 

responsive to the determination that the local marketing content is overlay marketing, 
creating the modified marketing by placing the overlay marketing over the original 
marketing, 

1 7. (Currently amended) An apparatus for modifying a marketing stored within a memory of a 
Digital Video Recorder (DVR) comprising: 

a storage medium; 

wherein the storage medium comprises instructions for a processor to perform steps 
comprising: ., 

receiving a user ID and a program ID from a PVR ; 
determining the location of a user based on the user ID; 
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determining whether/a local marketing content exists for a television program 
based on the program ID; and 

responsive to the determination that the local marketing content does exist, 
v d g t i i a i a g conten e DVR 



IS. (Original) 'hire apparatus of claim 1 7 further comprising: responsive to the determination 
that the local marketing content does not exist, sending a message to the DVR indicating thai 
there is ran o ' m m ukehng content 

1 9, (Original) The apparatus of claim 1 ? wherein the location of the user is determined by cross- 
referencing the user ID with information stored in a user profile. 

20, (Original) The apparatus of claim 17 wherein the local marketing content is add-on 
marketing. 

21, (Original) The apparatus of claim 17 wherein the local marketing content is repl acement 
marketing, 

22, (Original) The apparatus of claim 17 wherein the local marketing content is overlay 
marketing. 

23, {Currently amended ; An apparatus tor modifying a marketing stored within a memory of a 
Digital Video Recorder (DVR) comprising: 



> ikiv vm "Kg ! _ ,ron a 



'\ ice 



pro v kh 



ier: 




)VR stomp ie t evo oo program in the nemory; 
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she T _ _ ^> ^ a user if) «. i a program ID to the sen ice pro\ider ?•> ^ tiu. J 
. i t v 1 , - . ; ■ ' , -> ' 

> v ec^v. gibe us,- ID , fie pr igram ID; 
jv- ej - nula determining the 'ocationof atn >asi i e user ID 
' s , ( > v i ' a v\ nether a local marketing content exists for the 

television program based on the program ID; 

f v espon^n l to tK v. - t . c k is. r 1 marketing 

content does exist, sending the local marketing content to the DVR; 

at the PVR, determining whether the local marketing contest has been received; 
at the DVR , responsive to the determination that the local marketing content has. been 
received, creating a modified marketing by modifying the original marketing with the local 
marketing content; 

■ ~ e — >. :w v. v )\ R displaying the television program with the 

modified marketing upon a user request; 

v 5 ^determining whether a message indicating that no local marketing 
content exists for the television program has been received; 

- i\ « ■ cs.vr s u to the detcmiination that the message indicating that no local 
marketing content exists for the television program has been received, displaying the 
television program with die original marketing upon the user request; 

I L 1 11 C 1 1 U Si I t <, ii-v- Ov i d\ 1 

received, determining whether the local marketing content is add-on marketing; 



Page 8 of 24 



Attorney Doci < t004( S 

Serial No, 10/803,631 



. , \ ^ .-i l i ^ „ i ] < . <i ^ oeal marketing come ,ws at* - r 
marketing, creating the modified marketing by adding the add-on marketing into the 
slevis m *ra wi tot m di tying t e ^stance oi > g la marketing 

_ > t m< - xi'uihe determination that a local marketing content, has been 
received, determining whether the local marketing content is replacement marketing; 

at the P VR- responsive to the determination that the local marketing content is 
replacement marketing, creating the modified marketing by replacing the original marketing 
whh the replacement marketing; 

at. the PVR, responsive to the determination that a local marketing content has been 
received, determining whether the local marketing content is overlay marketing; 

j v . N \ v esp< >nsi\ e to the determination that the local marketing content is 
o\ erlay ' narke mg, creating the modified marketing by placing the overlay marketing over 
the t vigi as marked ;g 

Ahe t-e^ mc p* > ^ v .e>\ ; csoonsi ve to mcjj determination that the local marketing 
content does not exist, sending a message to the: DVR indicating that there is not. any local 
marketing content; and 

x v v. v. ! . . uermmed by cross- 

referencing the user sD with information stored in a user profile. 
24-26. (Canceled) 



